
A Modern Independent School 
with a Rich History

Shrewsbury School is an independent, co-education 
boarding and day school for pupils aged between 13 
and 18. The school was founded in 1552 and has a 
history of excellence. Alumni include Charles Darwin 
and Michael Palin, among others.

The school is modern, forward-thinking, and has a 
warm, welcoming community. The school’s ethos is that 
learning should be serious fun, both in the classroom 
and during extracurricular activities. Shrewsbury School 
is a place that celebrates individuality and where every 
student can achieve their best.

Understanding Shrewsbury School’s 
Aims and Objectives

Shrewsbury School had previously relied on photos, 
videos, and brochures to attract new pupils. The 
school also invited prospective students and their 
families to open days to look around the facilities and 
grounds and meet some of their teachers.

Showcasing the school to international students or 
those living in distant parts of the UK has never been 
easy. Potential future pupils would prefer not to travel 
thousands of miles to visit a school.

The school needed a way to give prospective 
students the experience of walking around the school 
from the comfort of their homes. Although photos 
highlight features of the school, they don’t convey the 
beauty of the campus buildings and surrounding area.

This need to market specifically to international 
students, combined with the desire to create a more 
modern way to present the school, led them to 
choose a virtual tour. The marketing team researched 
some options for virtual tours. They were impressed 
by 360’s virtual tours portfolio of previous work.
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Creating The Virtual Tour

Our initial meetings with the Shrewsbury School team 
involved understanding their vision for the virtual tour. 
The school has enormous grounds and many different 
facilities, so it was vital to prioritise which parts to 
include in the tour. It was essential for the school to 
showcase its academic, co-curricular, and pastoral 
life to give prospective students a feel for daily school 
life at Shrewsbury.

Before we arrived to carry out the photoshoot, the 
Shrewsbury team had picked out a range of information 
points to include in their virtual tour. They chose to 
include historical information about the campus, such as 
the chapel, library, and boarding houses.

The photoshoot took place over a single day. Many of the 
photos were taken outside, so we needed to carry out 
the shoot on a clear and sunny day. Our team advised 
on photo angles and shooting locations to ensure we 
showcased the most aesthetic areas of the school.

The entire project was completed in two weeks, from 
the initial meeting to uploading the finished tour on 
the school’s website.

Virtual Open Days

Shrewsbury School’s virtual tour has now been online 
for several months. So far, the school has received 
a great deal of positive feedback from prospective 
students who have used the tour.

The finished tour offers users many different viewing 
options. They can view specific areas of the school 
relevant to their interests, like the indoor cricket nets, 
the boat club, or the theatre. Or they can elect to go 
through the entire tour to see everything the school 
has to offer.

The school has already successfully used the tour 
to hold virtual open days in place of live open days. 
Users found the tour easy to navigate and accessible. 
The school has reported that its pupil journey is 
significantly improved from having the tour.

Aspiring Shrewsbury students now have a better 
understanding of what the school is like before they 
arrive to begin their studies.

From initial enquiry through to final launch, 360 Virtual Tours 
provided us with an efficient and highly professional service. The 

photoshoot ran very smoothly, thanks to Matthew’s expertise, and 
the final product was everything we expected it would be.

“ 
”

Kate Evason
Shrewsbury School
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Bringing like-minded people 
together in luxurious settings

Enterprise Retirement Living (ERL) builds and manages 
luxury retirement villages in the UK. The company 
specialises in reviving and restoring historic buildings 
such as Grade I and II listed countryside mansions.

ERL provides its residents with an affordable way to 
live in luxury properties without the hassle or cost 
of maintaining them. Every ERL property gives its 
residents personal space, supreme comfort, and easy 
connections to local towns and cities.

Understanding ERL’s aims 
and objectives

Throughout 2019, the ERL team had been restoring a 
new property in Worcester called Mount Battenhall. The 
Grade II listed mansion was nearing completion and 
needed an impactful way to showcase the property.

In the past, ERL had relied on photos, videos and 
in-person tours to market its properties. Although 

they could continue using photos and videos, these 
media didn’t give interested customers an immersive 
experience of a property as if they were in the room.

There was also the possibility that potential buyers 
might also be put off from viewing ERL’s properties 
in person because they had a long way to travel. 
ERL needed a way to showcase their properties to 
potential customers across the UK without them 
having to make an in-person visit.

Creating the virtual tour

Our initial meeting with ERL involved identifying and 
agreeing on key areas that needed photographing. 
Some areas were of more importance than others, 
so we divided the shoot into areas needing 360 
photos and regular photos. It was vital to ERL that 
we showcase Mount Battenhall’s stunning communal 
areas so that potential buyers could imagine 
themselves being in the room.

Some parts of the property were still under 
renovation, so we agreed to split the assignment into 
two trips. During the first trip, we captured the most 

important images of the main areas of the tour. This 
enabled us to build the bulk of the tour while the 
remaining renovation work was finished.

During our second visit to Mount Battenhall, we captured 
the remaining areas that had since been renovated.

We then ran all the 360 images through our 
meticulous editing process. This involved finding 
and removing errors in reflections and shadows 
and removing the camera tripod shadows. After 
assembling the 360 images into the tour format, we 
agreed on the principal information points with the 
ERL team.

Information points are the interactive elements of 
our tours. They can be text, photos, or video. They 
contain valuable and insightful information that 
viewers might otherwise overlook. The ERL team 
advised us they wanted to give their Mount Battenhall 
tour viewers some historical information about the 
property. The tour’s information points included many 
interesting property details, such as the history of 
the recently renovated Allsop’s bar, which was built in 
1892 and will be open to residents.

Finally, we assembled the tour and created a bespoke 
ERL tour skin. This involved tailoring the colour 
scheme and fonts to ERL’s branding, ensuring it 
complemented their existing marketing materials.

A solution to socially distanced 
real estate viewings

Marketing photos alone can result in passive or 
uninterested viewers. Whereas virtual tours provide 
viewers with a way to get a feel for a property without 
leaving their home.

ERL can now promote their charming and desirable 
properties through an interactive medium. It is a 
medium that engages potential customers by letting 
them feel as if they are standing in the property, not 
just looking in.

ERL’s finished tour is a valuable marketing resource 
that is helping the company sell its retirement 
properties. Buyers who might otherwise need to travel 
long distances to view the property can now do so 
with ease.

Enterprise Retirement Living
Mount Battenhall 360 Virtual Tours
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Working with one of the world’s 
most respected charities

Cancer Research UK (CRUK) is the world’s largest 
independent cancer charity. The organisation funds 
4,000 researchers, doctors and nurses and more than 
200 clinical trials. In the 2020/21 financial year, CRUK 
provided £421 million of funding for research into 200 
different types of cancer. This remarkably successful 
charity operates research institutes in Beatson, 
Manchester and Cambridge. We were tasked with 
creating a 360 virtual tour of the CRUK’s Cambridge 
Institute.

Understanding CRUK’s aims 
and objectives

The scope, scale and complexity of CRUK’s research 
mean it’s a challenge for the charity to accurately 
represent the value of their work in ways individuals 
can relate to. However, as an organisation that depends 
on donations, doing so is essential. CRUK receives a 

more positive response from donors if they produce 
information that’s relatively easy to digest and that 
clearly demonstrates donations are put to good use.

The team at the Cambridge Institute wanted to 
show the journey of a cell sample through the ward, 
moving from endoscopy to data analysis and covering 
everything in-between. In the past, this kind of story 
has been published in written form, using photos 
and videos to illustrate the process. CRUK wanted 
to take this a step further and produce an interactive 
story that carried more impact and generated greater 
interest.

Creating the virtual tour

The first stage of the process involved discussing 
the project aims with CRUK to ensure we were both 
working towards the same well-defined goals. A vital 
aspect of this early work was identifying the areas 
of the journey that needed capturing and integrating 
into the virtual tour. Once agreed, the principal 
information points were selected. 

Information points are an essential interactive element 
within our tours. They contain key facts about 
specific spaces or the processes that take place in 
those spaces. The way these information points link 
together affects the user journey and experience, so 
careful planning and close collaboration with CRUK 
were essential.

The second phase involved one of our photographers 
visiting the site and working alongside CRUK’s on-
site team to assess operational needs. As we were 
working within a functioning lab, we wanted to ensure 
little to no disruption to standard lab services. This 
meant planning our shoots meticulously so that each 
area was photographed within a matter of minutes.
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Cancer Research UK 
Cambridge Institute Virtual Tour

Once the on-site photography was complete, 
each 360 image was run through several editing 
processes at the 360 Virtual Tours office. This 
included removing tripod shadows, reflections and 
inconsistencies and verifying there was no sensitive 
information on display in any of the photographs. 
Finally, the tour skin was created using colours, fonts 
and styles from CRUK’s official brand guidelines, 
ensuring it complemented their website and 
marketing content.

Each 360 scene contained several information points. 
Typically, this was organised so that a central point 
provided a general overview of the surrounding 
space. This would be supplemented by more minor 
information points that offered more detailed 
descriptions of the specific processes that took 
place within that area. To assist with navigation, the 
points were numbered, and we devised a unique icon 
system that ensured users could easily distinguish 
between the various types of information points. 

A finished product that helps 
CRUK explain the work they do

The completed tour gives CRUK an interactive, 
engaging and interesting means of explaining the 
work they do. By describing a cell sample’s journey 
and explaining what goes on in the labs, the tour 
takes the abstract aspects of academic research 
and locates them within a real, concrete space. It 
allows users to understand how their money makes a 
difference in a far more relatable and digestible way. 

Engagement with the resource is considerably higher 
because the user controls what they see and where 
they go. Rather than being a passive, uninterested 
user, they’re an active, engaged user who is 
responsible for exploring the space they’re presented 
with. This is reflected in the way users generally 
spend far longer interacting with a virtual tour than 
they do watching a video or reading an article.
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